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RESEARCH PROBLEM- 

This research paper revolves around the 

susceptibility of individuals to fake news 

derived on the basis of factors such as 

cognitive thinking, receptivity and familiarity. 

The paper answers the question- “Who 

actually falls for fake news?” And gives a very 

original turn to the possibilities of 

misinformation and fake news.  

 

CONTEXT-   

The researchers  investigate the psychological 

profile of individuals who fall prey to fake 

news. They have tested various aspects of the 

human psychology and manner to answer the 

research problem. 

 

METHOD- 

The research embodies keywords like- 

1. Receptivity- ability and willingness to 

accept information. 

2. Overclaiming- to make an 

exaggerated claim. 

Which are necessary to know in order to 

understand the relations draws to answer the 

research problem.  

The author establishes that Fake news is of 

two kinds- a) Lying – includes concealing the 

truth and   b) Bullshit- absence of concern for 

truth.  

Fake news stories are constructed with a goal 

of going viral on social media. The fact that 

fake news actually spreads faster and wider  

than the true ones (Vosoughi, Roy, & Aral, 

2018)., indicates that the small factors of the 

human psych like- Open mindedness, 

reflective and reflexive impulsiveness, 

perception, overclaiming, receptivity etc. do 

play a huge role on the success gained by a 

fake news.  

The author beautifully correlates analytical 

thinking and perception of fake news by the 

analysis of results of CRT on his sample unit. 

He declares that “Humans are cognitive 

misers.” (Pennycock & Rand, 2017) 

 

RESULTS- 

The research derives that –  

• Bullshit receptivity positively 

correlates to perceptions of fake news 

accuracy and negatively to the ability 

to differentiate between fake and real 

news. (Media Truth discernment) 

• Individuals who overclaim their 

knowledge also judge fake news to be 

more accurate. 

• Analytical thinking is negatively 

related to perceived accuracy of 

misinformation. 

• The research establishes that 

repetition of fake news increases 

percentage of the perception of 

accuracy of false news due to an 

escalating effect of familiarity.  

 

 

 

 

 
 

 



CASE STUDY REVIEW  – 
FAKE NEWS IN KASHMIR 
By  Ab Rouf Bhat & Dr. Syeda Afshana 
 

“Social media is the minefield of fake news.” 

RESEARCH PROBLEM-  

This paper revolves around how social media 

is utilised in Kashmir, to spread 

misinformation in order to achieve 

political/apolitical disruptions. It also 

discovers the effect that absence of proper 

debunking mechanisms puts Kashmir in a risky 

position.  

 

CONTEXT-  

This research study was conducted in context 

to the recent revocation of Jammu & 

Kashmir’s special status, granted under 

Section 370 of the Indian constitution. This 

move of the Indian government caused huge 

unrest in these parts, due to which the 

government took the decision of shutting 

down internet services to prevent misuse of 

media in order to protect the interest of the 

country and spread of misinformation to 

hamper the sentiments of the citizens by 

extremist groups and mischievous parties.  

 

METHOD- 

The method employed by the author – 

“Analysis of a dataset comprising of nine cases 

to identify key actors and conversations. The 

cases were chosen and collected selectively 

on the basis of responses garnered on social 

media in Kashmir.” 

The case studies range from cases of mob-

lynching, news spread in order to hurt 

religious sentiments and ones relating to 

news simply spread to scare people and cause 

them trouble.  

RESULT- 

Social media is used for recreation and 

highlighting the conflict in the region. The 

reason for the Internet shut down were the 

violent protests taking place between several 

groups and the authorities. In 2018, itself the 

number of internet shutdowns in Kashmir 

came up to 124 times.  

In Kashmir, social media is an instrument 

utilised to sideline authentic media and news 

by influential story-telling and sympathy 

gaining by individuals for personal and 

religious interests in order to get viral and 

garner un-earned support from the people.  

Social media in Kashmir is mostly unchecked 

and that is the reason why it was a necessary 

and called for action by the government to 

shut it down during the sensitive time. “Myth 

busting” mechanisms are barely in place due 

to the slow adoption of technology and 

limited awareness of individuals.  

Thus, to conclude it can be derived that fake 

news is far more deadly in fragile situations 

and places like Kashmir. 

 It threatens the very social fabric of the 

“Already-volatile Kashmir.” 
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