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OBJECTIVES: 

• Providing theoretical and empirical background 

• Importance of social media relative to sources of political news and information. 

• True versus false news headlines 

PROBLEM: 

• Impact on voting patterns. 

• New information affects political beliefs. 

• Effects of media exposure. 

• Ideological segregation in news consumption 

MAIN IDEA: 

The main idea of this article revolves around what is fake news and how it played a major 

role in US elections. How fake news are produced and what are the models of fake news. 

This article states how social media platforms may be especially conducive to fake news. 

CONTEXT: 

• Fake news to be news articles that are intentionally and verifiably false, and could 

mislead readers. Along with this a list of 12 conspiracy theories with political 

implications that have circulated over the past half-century. 

• Trends related to fake news. 

• Fake news originates in several types of websites. For example, some sites are 

established entirely to print intentionally fabricated and misleading articles. 

• There appear to be two main motivations for providing fake news. The first is 

pecuniary and second is ideological. 

• To answer questions like how fake news is different from biased or slanted media 

more broadly? Is it an innocuous form of entertainment, like fictional films or 

novels? Or does it have larger social costs? They sketch a model of supply and 

demand for news loosely based on a model developed formally in Gentzkow, 

Shapiro, and Stone (2016). 

• Database of fake news articles that circulated in the three months before the 2016 

election. 

 

 

 



SEQUENCE OF EVENTS: 

1. Started with definition of fake news and then covering various trends related to 

fake news framed model of supply and demand for news to answer various 

questions. 

2. Read data on fake news: They gathered a database of fake news articles that 

circulated in the three months before the 2016 election, using lists from three 

independent third parties. But all three was not so comprehensive and not even 

there was a perfect overlap between all which shows that none of these lists is 

complete and suggests that there may be other fake news articles that are 

omitted from their database. 

3. Social Media as a Source of Political Information: social media are conducive to 

fake news due to many reasons like the fixed costs of entering the market and 

producing content are small, the format of social media—thin slices of 

information viewed on phones or news feed windows—can make it difficult to 

judge an article’s truthfulness and Facebook friend networks are ideologically 

segregated. 

 

CONCLUSION: 

The election results depend on the effectiveness of fake news exposure in 

changing the way people vote. As one benchmark, Spenkuch and Toniatti (2016) 

show that exposing voters to one additional television campaign ad changes vote 

shares by approximately 0.02 percentage points. Fake news imposes social costs. 

Many companies are taking actions to combat this but identifying fake news sites 

and articles also raises important questions about who becomes the arbiter of 

truth. 

(GENTZKOW, 2017), (Neesa, 2018), (Van, 2018) 

                                        

 

 

 

 

 

 

 



CASE STUDY 

                                                                                                      -KUNAL SHARMA 

OBJECTIVE 

Death by fake news: Indian authorities blame ‘irresponsible and explosive messages’ on 

WhatsApp for Lynching’s 

CONTEXT 

Viral rumors about kidnappers, spread through Facebook and WhatsApp, have led to the 
lynching deaths of some 20 people in India, according to a tally from local media reports. 
Indian authorities have scrambled to respond but awareness campaigns, public alerts and 
internet blackouts have had limited success in deterring the spread of misinformation. On 
their excursion, the two men were unaware that “fake news” on child traffickers had been 
spreading on social media in the area. Late in the day, the two men were sitting by a stream 
when a villager confronted them, causing an altercation. The young men left in their car in a 
hurry, but their antagonist warned the next village they were coming. 

SEQUENCE OF EVENTS 

“He made a phone call. He said that child kidnappers were on the way, that they needed to 
be stopped,” said Gulshan Daolagupu, deputy division chief of Karbi Anglong. 

The mob surrounded the car on the country road. Convinced they had caught the child 
kidnappers, they launched a savage attack, posting videos of the killings online. The images 
shocked India. An inquiry is under way to establish whether the suspect who instigated the 
attack, a 35-year-old taxi driver, genuinely believed he had caught the purported child 
kidnappers or whether he had ulterior motives. Some 50 people have been detained over 
the attack. 

CONCLUSION 

Had social media not been there, had this been 2014 – Facebook was not there, 
Smartphone’s were not cheap – this would not have happened. “The speed at which it goes, 
nobody can address it, it is almost the speed of light.” (France-Presse, 2018). 
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