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As technology is constantly evolving and becoming more and more dominant in our society, 

generational differences seem to become increasingly important in this context. As each 

generation has grown up in a different technological age, it is obvious that people of different 

generations have a different relationship to technology and therefore have different values 

and opinions. In this context many studies have been conducted to find out how people of 

different ages deal with technologies.  

  The research paper by Cirilli et. al (2019) focuses on how different generations perceive 

technological developments and how they evaluate the interaction with technologies. The 

research is based on the questions if the characteristics of each generation influence the 

respective perception and if the digital skills of the individual generations influence percep-

tion. Through a literature review within Google Scholar from 2005 to 2019 an attempt was 

made to investigate these research questions. Reference was made to existing relevant 

studies dealing with the interaction between generations and technologies and digital skills.  

  According to the papers, the importance of digital skills is considered essential when deal-

ing with technologies. In this sense, aspects like the historical period in which people were 

born, personal characteristics, values, work preferences and the current situation play a 

significant role, because they can influence the conscious and functional use of different 

technologies. Referring to Bottery and Cremonesi the population can be divided into six 

groups of generational cohorts (Silent Generation/Traditionals, born 1925-1945; Baby 

Boomers, born 1946-1964; Generation X /Busters, born 1965-1980; Generation Y/Millenni-

als, born 1981-1997; Generation Z/Digital Natives/Founders, born 1997-2010; Alpha Gen-

eration/Screenagers/Net-generation, born after 2010) which perceive technological devel-

opment differently. Knowing the characteristics of the different generations makes it possi-

ble to understand how generations relate to technology.  

  The literature analyses show that technological development and its use are viewed pos-

itively. All generations agree on the benefits and the fact that it favours social relations. 

Differences are apparent from generation to generation in the purpose of and access to the 

technological mediator: Members of the Silent Generation perceive the use of technologies 

as generally useful and use it in reasons of work. Baby Boomers present better digital skills 

and use more digital devices which means that they are not uncomfortable with new tech-

nologies. Staying in touch with family and friend is the main approach of using technologies. 

The generation Y favours to browse the Web in order google news and information. The 

technology for them represents an aid to everyday life but does not play a central role. 

Studies have shown that in the next three generations the use of technical devices and its 

Internet connectivity is very necessary, important and central to life.  

  Knowledge of how generations perceive technologies allows training in the use of new 

technologies and the creation of technologies that can be adopted and used by generations. 
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With the continuous development of new technologies, the way of digital communication 

changed. In this context social media, an internet-based application allowing users to create 

and exchange user generated content, plays an important role. Since each generation per-

ceives the use of technology differently it is interesting to investigate the differences in the 

social media use between the different generations.  

  A study by Fietkiewicz et. al (2016) dealt with this topic in order to create a valuable guide 

for e-commerce businesses having the focus on building a relationship with their target 

group through social media. Since the attitude towards digitalization differ from generation 

to generation, the question is whether differences with regard to the motivation of using 

social media, the usage frequency and the adoption of social media occur. While the older 

generations, the so-called “adult immigrants” integrated new technologies in the later stages 

of their lives, younger people are growing up with the communication technologies and 

therefore known as “digital natives”. It is important to find the motivational factors of using 

a social media application, especially with the regard to the social media usage for Gener-

ations X, Y and Z. 

  According to previous studies, the choice of using a medium is based on media that meet 

the users' needs best and that have already been experienced. Functional, situational and 

personal factors may influence the choice of a social media technology. Since motivation is 

an important aspect with regard to differentiating the generations it should be mentioned 

that the main motivators for using social media can be information, personal identity, enter-

tainment and social interaction.  

  Three working hypotheses were defined within this research addressing the inter-genera-

tional differences in social media use; the intra-generational differences in social media use 

dependent on specific stage of life; and a new generation currently reaching legal age that 

fundamentally differs from previous generations regarding the social media use. 

  Due to the results of the study, members of the Generation X and its previous generations 

use social media in order to share political and work-related information. Therefore, one can 

say that this generation uses social media platforms like Xing in a business-oriented way. 

Communication and sharing information with family or friends, such as through Facebook 

is popular among the Generation Y. Furthermore, there is a shift away from Facebook to 

Instagram (mobile photo-sharing platform) can be seen for the Generation Z.   

 Since it is important to determine the target group for age-specific products, it can be help-

ful for e-commerce companies to know how often and for what reasons their consumers 

use social media platforms. In this context, it is possible to establish a corresponding rela-

tionship and advertise products 


